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La Rinascente, Milan's new, very American-style department store,
having decided that too much furniture is designed for too few people,
is assuming the role of manufacturer in the hopes of putting or in-
sinuating better furniture into the average Italian home. Under the
direction of Carlo Pagani, who designed the building it f, the store
is producing furniture commissioned from leading architects. The bed-
living room, above, a Pagani design, divides a slab writing desk from
a couch by low, individual cabinets of light walnut. The parts are

versatile, compact, nicely proportioned (especially for the averas or

limited guarters), simply but ca refully detailed and inexpensive.
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