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: power of the small
In American marketing, th T
have to be sure it will . S D8 guys
' re 1t will sell. Th
like an eleph Y Wa
g2 © phant. We try to know the
B 1on in whlgh a product will sell
i t\;: ;11‘-& ?n:t %terested in the heautj.;
oduct. We are more honest ”
est.
vaeﬂhgless, Italy’s designers shmid
all 1ncreasing consciousness of market-
:::El at_: the [atest Milano Furniture Fair.
f erlcan‘ importers commented that
ewer things were sensational, more
thllngshwere substantial.
Is t is the beginning of the end? Un-
likely. Maybe: the design/marketing see-
saw can strike a balance. Maybe the

experts in each can learn something
from the other.

A bit of history. In the late fifties,
an_d early sixties, Italy stunned the world
with a tremendous wave of new ideas
about furniture. With joyous, sometimes
humorous, forms and shapes, Italian
designers and manufacturers released
modern design from its Miesian stait-
jacket. They explored new materials and
showed the imagination to apply exist-
ing technologies to the fabrication of
furniture. For example, they took an
injection molding machine (made in the
U.S. in 1964) and made the world’s
first injection molded furniture in 1969.

How did it happen? A combination of
artistry and ambition. Italy’s artisan
heritage offers the endowment of many
skilled craftsmen who are able and eager
to understand and execute a designer’s
schemes—quickly. The furniture indus-
try, an outgrowth of craft shops, is small-
scale and family-owned. The family
member who manages the manufac-
turing is typically a self-made mar. He

instinct and emotion rather
ppes > school rules. He wants

for himself. A good

' rtunity to
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| success spoil Italian design?
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Andﬂsﬁﬂlmd’ Americans came to see.
y. The Italians did thei ‘
G e A ; : eir thing
mericans theirs. And there
}Her_e complaints. The Americans’: “The
t.talla'ns don’t have a grasp of the quality
equired _here. They are very sluggish
at following through with their commit-
ments. I found in several instances, a
pnmtwt_& deviousness.” (The rules .{}f
maykehng require reliable performance
reliable delivery, reliable cnmmitments}i
The lIta]ians were incensed that the
Am_erlcans suggested changes in their
designs. (Art admits no compromise
even for practicality.) It was worse that
some manufacturers simply stole their
ideas. Opportunistic importers misled
them about their sales opportunities.

Everybody learned. Discriminating im-
porters created an American market for
Italy’s fine designs, causing the Italian
companies to grow and prosper. Bob
Wexler of Selig was even knightened by
the Italian Government for his contribu-
tion to Italian furniture exports. Manu-
facturers and markets shuffled into a
match. Some manufacturers allied them-
selves with importers (such as D&F
Wright) who would interpret the Ameri-
can market and invest in them. Saporiti
hired Thomas Campaniello in New York
to coordinate its American distributors.
Knoll bought the Gavina factory. The
more industrialized firms stopped simply
producing products that their architects
happened to come up with. New research
and development departments started
analyzing markets and materials, search-
ing for valid, viable products.

Then the cost of exporting increased
due to rising costs of labor and materials
and the devaluation of the dollar. To
minimize the problems of price and of
plagiarism, manufacturers of machine-
molded products are now striving to
establish foreign licensees. Artemide has
just formed a collaborative company
with Burlington Industries. Directional
is about to announce a major arrange-
ment. De Styl in Miami is going to try
it out with one piece from Diriade.
(Beylerian has always manufactured
for Kartell.) _ * '

Other sophisticated Italian firms like
Cc & B and Zanotta (at Al and _I(;F,
respectively) are keeping competitive
by developing technology faster than
their copiers can figure it out. Even
others offer the quality of h:f_md crafts-
manship that is simply ungvaﬂahle else-
where in the world. Check it out at Pace.

Indicating another way to solve the
import problem, Sormani is opening 1ts
own New York showroom. ] S

keting has refined Italian creativi-
tj,r_M;;d wegdig the designs. It's a beau:-.:
ful balance. Maybe, now, we might ev
learn to encourage our own designers.
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i snelli could be a pirate. His
EEE& a?g exotic and his spirit Exmmamﬁi
When you meet him you have the llll'lEEtt e
and excited feeling that you don’t know
what will happen next. You don’t.

His firm reflects him. It is perhaps the
most innovative furniture ffactury_m_ t_he
world. And at the latest Mlllan Falr_ 1t in-
troduced a design that Marvin Affrm:]e of
the Space Design Group calls the “ultimate
of the soft look. There is nowhere to g0
from here.” _

Piero’s father drove cable cars. Piero
had little education and many rather menial
jobs. He worked his way into the furniture
field, finally forming his own little firm
with his father and brother. It split be-
cause Piero wanted innovation. In 1966
he got together with Cesare Cassina and
formed C & B. The objective: mass produc-
tion of a few modern models made in new
materials with new technology, Investment
was sunk in research and In developing new
machines. The outcome: fiberglass in fur-
niture, steel inserts in cold cure foam, a
completely automati
fabrics and leather,
dustrial scale, the a
45 kilos of cold cuy
with one shot, vac
into cellophane bag

re foam in 11 seconds
uum forming furniture
S to save shipping and
storage costs, International

tributes the des ‘




Castelli

the manufacturers of kitchens are
ulﬂﬁh and highly industrialized. The

oW, rers of other furnishings are
Mﬁ‘;‘aﬂ, and typically not highly in-
o Castelli is an exception. A
- founded in the last century,

. hecame industrial after World War
_nufactured wooden and metal of-
miture Twelve years ago it hired

" Giancarlo Piretti (now 32). In
company introduced its first seat-
retti’s 106 Chair,” designed as an

v of seven pre-formed components.

000" and «Axis 4000” extended the

| concept intO modules for multiple
Twc and a half years ago, for the

ial market, Castelli introduced Piret-
-famous «plia”—a see-through plas-

jing chair made of a mechanism of
atented parts. Its design principles
extended into the “Plona Chair” and
ojatone” folding table. Piretti has also

the clever coat rack pictured.
the social aim to produce good
tems, well designed,” explains export sales
manager ‘Sandro Longarini, “but we worry
t the price. We don’t want just to
. elite. l‘?iretti always thinks how
I“he built a day and what they
st (1,500 “Plia” chairs are pro-
dueec. eact tza:y.) Krueger is sole Ameri-

Cassina is making masterpieces. It brought
back the classics of Corbu and now it 1is
reviving the work of Gerrit Thomas Riet-
veld. His De Stijl school, founded in Hol-
land in 1917, was dedicated to integrating
the plastic arts with architecture. Striving
for purity, he and Mondrian adopted a hori-
sontal-vertical rhythm and a counterpoint
of primary colors. Rietveld’s “Red and
Blue” chair, designed In 1918, got rid of the
excess baggage that had accumulated for
centuries around the notion of a chair. The
chair was stripped to its essentials: struc-
ture, seat and back. Its pure planes were
balanced by the contrast of colors. With
great attention tO authenticity, Cassina is
producing both this chair and Rietveld’s
«7ig-Zag,” designed in 1934.

Other than its Great Masterpiece Collec-
tion, Cassina makes no more than 1,000 of
any of its designs. The factory philosophy
is to make many models In limited edition
and to changeé production fast enough to set
the stvles. This extraordinary freedom and
flexibility is due to manpOwer, rather than
machine poOwer. 250 skilled employees are
responsible for the outstanding Cassina
quality. Atelier International is the Amerl-

can importer.




Artemide

Like Knoll International, Artemide is set-
ting up licensees all over the world to manu-
facture in its major markets. To avoid
knock-offs and to compete in the U.S. mar-
ket, Artemide wanted to associate itself with
a major American manufacturer. Burling-
ton Industries was the marriage choice. An
Artemide USA showroom will soon be open-
ing in New York's Burlington House: one
was opened this fall at the High Point mar-
ket. Stendig, a division of Burlington, is
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market. Gismondi transferred some O

!rfDDhisticuted space age technology into ==
furniture field. In 1964 he started dOSS
handmade fiberglass, By 1966 he had .
veloped the special compression mol il
technique which is still his forte, NOW
mondi is introducing the first productiss
FXtrusion plastics for furniture. S€€ =8
I_::nan shelf system pictured. The Slll?'lmrﬂ
structure was inspired by the Cross ‘-j“Eﬂt 3
of an airplane wing. See it at Stendig
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Enea de Bernar
business in Italy.
together at univ

Sormani

_ ; how-
. its own New York show
s ﬂp?&?ﬁ 1(964 Third Avenue) this

Neﬁessﬂndm [anfranchi who was

romotion at agen{:iels in
?jg;her with his old friend

The Zevi Company was born about 29
nonths ago. It started with 8 men, 1 build-
. Now it has 6 buildings, 70 people. It
aports 70% of its production. Its best
market is the U.S.—Selig is taking prac-
lcally everything the company can produce.
levi's greatest asset is its chrome work,
nuch of which is done by hand.

The success story: Renato Zevi had spent
“4 years in Ethiopia. Part of the time he
%as managing a furniture factory. In 1963
1e decided to return to Italy. He worked
© 4 salesman, later as an export manager
Or a furniture firm. Then, a little more

Zevi

enthusiasm for Ita]
and the tremendous
show, they decided
in home furnishings.
friend of de Bernardi
manufacturing

rather reasonable prices, and was willing,

di who was

In the anti
(They Ique

had studied law

ersity in Italy.) The
: : Ale 5 2y dE'-
termlr_tted to bring Something Italian tg the
American market. Cﬂnf-.:idffring American

lan designers and design

‘mpact of the MOMA
their best chance was
Since Sormani was a
and also had a large
capacity, an extensive line,
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than 2 years ago, he aﬂ'fl some pa{;:]:r,s_
started a new company “just for a ;t tlie
When he found he could _get spaﬁeme £1e
Milano Furniture Fair, ALY ‘wentke{:ches e
spent a rainy Sunday making s cieles %
furniture designs. ‘He hfd 'Ew:ica ads
special study f‘nd?’l’gn-l-le :1:; \:ed o AR
{yl];}és ?Pl ?Iiee tF:liirE and enjoyed such a suc

they selec_ted SOrmani. Lanfranchi and

de Bernardi became partners with Sormani

S0 that there would be no middle man :ﬁnd
:[w;’.} that their CXpenses would COme c;ut* of
12 m

anuiacturer’s first Costs. All this re-
sults in lrjwerin;{ the im

SOrmani’s styles are
people—seating is n
The long line includes furniture.
accessories and even a con
an office, complete with
on the back side.

port price.
geared toward young
OL 50 far from the floor.
fabrics,
1pact Kitchen for
a pull-down

bed
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Poltronova

| Professor Cammilli’s father was an artisan

working marble. Professor Cammilli started

o do the same, but decided his heart wasn’t
| in it. About 15 years ago, he got curious
' about modern furniture. He discussed the
f problem with young architects who were
Il not then known, people such as Gae Aulenti,
1] tttore Sottsass, Sergio Asti, Angelo Man-
| gerottl, Excited by the adventurous avenues
1 of their thought, Cammilli obtained a tiny
factory with five workers and started to
| make their designs., The cooperation con-
tinued over the years. The Poltronova fac-
tory grew to 200 workers.

Today, Professor Cammilli feels he 1s fac-
} ing a crisis in finding new designers., “We
have real new designs when a new material
Is discovered. Now it is a stagnant situation.
What is drawn now is a new aspect of the
same solution, rather than a new idea,”

To satisfy his own hunger for Innovation,

Protessor Cammilli has turned to the sculp-
F' tor Mario Ceroli. When viewing some Cerolj
' sculptures, he thought of making multiples.
.1 He encouraged Ceroli to make furniture,
'he results, introduced at Eurodomus, are
pictured on this page. The collection in-
cludes an armchair, a divan, a chair, a din-
ner table, a head bed, and a trunk—al] made
of rough Russian nim*,l*l"_fu- pleces are priced
as sculpture. Cammilli Iidﬁ]llh‘_ he won’t
sell many, but wow, what publicity! :

Stendig imports many Poltronova pieces.
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Sail'f’riti

- ir, the Saporiti
- urniture Fair,

.+ the ru‘.lliﬂgn: of fabulous luxe. 1{Therﬂ
ace W& reen walls made nf‘ dar} .e;l-
*ore great & ls. There was an irresistibly
_.-;]] pﬂ.ﬂ?a ‘upht}lﬁt&r&d in soft green
qumpLuou3 SHThEre was a sculptured chest
' like a gold and enan}el jewel.
id land comfortable seating Stdm"::;
pany T ting shells of ABS covere ; lt
nires: Sﬁi the middle of i_t all was I'Iillﬂ' dEF:t
"":Dm;inus Sergio Saporiti. Where had 1
..d §

I begun? d in a furniture factory
Pl worked in a

Sjpﬂ]ﬁ? '.l::g 11 years old. He went to
'.'h n
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school in the evenings,

old age of 17, he decided to become an
industrialist. To pursue his purpose, he
contacted as many architects as he could
and explained his objectives: He wanted to
produce avant garde designs of quality and
beauty. He wanted to study and explore
the opportunities of advanced technology.
The architects who were attracted by his
ideas offered him their designs. Saporiti
started production. (His only problem was
the people who came to his factory couldn’t

believe he was boss and kept asking for
his father.)

In 1948, at the ripe
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Since t'hnse days the Saporiti factory has
8rown with success, but it hasn’t lost sight
of its original objectives. Cooperative ex-
ploration is still the order of the day today.
Saporiti has a stable of designers with en-
gineering and architectural backgrounds
whose concepts he encourages. The result
is a cycle of success.

To handle his exports to America, Saporiti
has sensibly hired an agent who knows
Italy and the American market. New York-
based Thomas Campaniello has placed Sa-
poriti designs with selected showrooms.
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