
 

 

  

  

 

 
  

 

 

 

    
 

  

 

 

  

  

 

 
 

 
 

  

  

 

 



Lavish, unrestrained 

and straight from Italy, this 

TYPEWRITER PALAZZO IN NEW YORK 
is blowing up 

a summer storm 

among designers 

L . B. B E L G I O J O S O , E . P E R E S S U T T I . 

E . N. R O G E R S . Milan, architects 

M U R P H Y - B R I N K W O R T H , general contractor 

C O N S T A N T I N O N I V O L A . sculptor 

Plaster "sand sculpture" b y N i v o l a 

e x t e n d s t h e f u l l 70/ l e n g t h o f one I n ­

s ide w a l l . A s e m i a b s t r a c t e x p r e s s i o n 

o f h o s p i t a l i t y , t h e h a n d s o m e r e l i e f w a s 

ca s t i n sec t ions i n s c u l p t u r e d s a n d 

m o l d s , so i t s t i l l bea r s t h e t e x t u r e o f 

N i v o l a ' s p l a y f u l p r o d d i n g s i n t o t h e 

L o n g I s l a n d b e a c h . 

The new Italian Renaissance, unlike some wistful Italian 
wines, travels well. The latest importation is an intoxicating 
showroom for typewriters and calculating machines on 
upper Fifth Ave., a store interior and facade which (ex­
cept for one sculptured wall) were designed in Italy by a 
leading architectural firm, made there piece by piece and 
transported here for assembly as a proud symbol of recon­
structed Italian industry. The big display room is also a 
calculated commercial symbol for manufacturer Olivetti, 
for it has already proved to be box office along the world's 
Broadway of merchandise, Fifth Ave. And as in his com­
pany's other designs (AF, Nov. '52) Olivetti here attains 
popular success not by going down to the mythical infantile 
level of public taste, but by attracting the public up to a 
professional design level. 

But professionally, the new showroom has cast a chunk 
of richly veined Italian marble into the recently placid sur­
face of New York advanced design. There are arguments 
at cocktail parties and in drafting rooms about this design, 
not because of the mastery of its execution, uniformly ap­
plauded, but just because of its own bold basic esthetic. 
Against the current preference for sharp, staccato, surfacey, 
angular shop design, emphasing lightness and transience, 
this new Olivetti showroom opposes weight and hearty ex­
uberant voluptuousness. It has deliberate excesses: a door 
16' tall, only 41" wide, solid walnut, in the otherwise glass 
front of the shop; a floor of beautiful marble which seems 
to have been pulled up like taffy to form display mounts 
for typewriters and calculators. Other boisterous touches 
(see next two pages) have combined to cause something of 
a turmoil of conscience in the profession. Some would like 
to dismiss this finished design as a baroque retrogression, 
but they cannot. For this showroom, bold, intricate and 
exciting, clearly is a step, perhaps a leading one, into the 
uncertain future of US shop design, which must always 
keep changing to keep the customers interested. 
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. . . its display devices are rich and bold 

  

The g r e a t d o o r , 16' x 3 ' -5" , o f m a t c h e d w a l n u t s e c t i o n s , has c o n t i n u o u s 

b ra s s h i n g e , c a n e a s i l y be h a n d o p e r a t e d , b u t is h a r d to keep q u i e t l y l u b r i ­

c a t e d i n N e w Y o r k ' s d a m p s u m m e r w e a t h e r . 

S u s p e n d e d l ight ing f i x tu res a r e V e n e t i a n b l o w n g l a s s i n s p i r a l e d 

co lo r s , m a d e b y V e n i n i o f M u r a n o . S p o t l i g h t s a r e se t i n t h e i r t o p s , 

a i m e d a t d i s p l a y s t a n d s b e l o w . 

D i s p l a y s t a n d s f o r m a c h i n e s a r e s p o t t e d a r o u n d s to re ( w i t h one o u t ­

s ide t h e g lass w a l l n e a r t h e s i d e w a l k ) . C o n t i n u a t i o n s u p w a r d of t h e 

f l o o r , t h e y a re a r a r e m a l a c h i t e - g r e e n m a r b l e , q u a r r i e d i n a c a v e 

nea r I v r e a . t h e I t a l i a n h e a d q u a r t e r s o f O l i v e t t i . 
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E x t e r i o r s ign c o m e s c lose t o q u a l i f y i n g as s c u l p ­

t u r e I n b o t h d e s i g n a n d e x e c u t i o n . B r a s s , i n se t 

i n t o g r e e n b r o n z e , i t s p a n s one o f t w o b a y s o f 

t h e b u i l d i n g f r o n t . Cont inuous c o n v e y o r r e v o l v i n g 

a r o u n d w h e e l w a s i n t e n d e d t o 

d e l i v e r t y p e w r i t e r s up f r o m 

s t o r e r o o m b e l o w , b u t N e w Y o r k 

b u i l d i n g l a w s p r o h i b i t e d t h e 

ho le In t h e f l o o r . T h e " p a t e r ­

n o s t e r " has become a d i s p l a y . 

Furn i tu re w a s d e s i g n e d by a r c h i t e c t s . Cove 

l i g h t i n g b o t h a b o v e a n d b e l o w the " S a n d W a l l " 

g i v e s i t s b l a n d c o l o r a m a r g i n a g a i n s t the f o r c e ­

f u l c o l o r s o f t h e m a t e r i a l s w h i c h s u r r o u n d i t . 

P a l e p ink C a n d o g l i a m a r b l e is used f o r t a b l e t o p s l i k e t h e c rescen t 

above a n d t h e w a l l t a b l e ( above l e f t ) . E d g e s are t a p e r e d d e l i c a t e l y . 
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. . . its plan is simplicity itself: a single big room with a floating mezzanine 

The b i g r o o m , v i e w e d f r o m u n d e r f r o n t o f m e z z a n i n e . E x c e p t f o r t h e v e r y 

t a l l w a l n u t door , t h e f r o n t is g l a ss . 

102 T H E M A G A Z I N E O F B U I L D I N G 



   

 

 

 

  

                   

                         
                        

  
 

 

 
  

   

S t a i r w a y u n d e r r e a r o f m e z z a n i n e leads to storeroom in b a s e m e n t . Be 
yond r ight wal l are pr iva te e leva tors to O l ive t t i offices u p s t a i r s . 
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